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181. Advertising: the activity or business of advertising things on television, in newspapers etc.

olanls s

The impacts of advertising on children have become an area of focus in these years.
sl 03ub Wl ¢l 03 pue Alituie G O3 55 (59, wlinds l il
a career in advertising

5wl alis 5 ST ize & advertisement Lol (b )losis Jold pue 5wl " wilsylys wasivo” advertising :asss

Db gen Mlgs 50

182. Exaggerated: emphasized

ol Bl £l

The danger had been greatly exaggerated.
Sgs 0ub Blrel sb) Jluws b (o o
One of the main features of advertisements is giving products an exaggerated account.
.mIUTuﬁLof))ganJ{S@meiwww)lug

adevertisment (i s 5o olibl 3T yligeT Yb) Jl (a2 A4S ax g3 advertisement aols sl 45 :1 aiss
S Jl Gawo 93 b S=wd o5 sy give something a ... account L, give an account of something 2 aiss
oalawl exaggerated wiao Jl Jlo vo a5 auS oslaiwl ELENT ENPARCIV PR O3 RU VL % g P9 aJls Lgals

awl oduh

183. Attribute: a quality or feature, especially one that is considered to be good or useful:

What attributes should a good product have?
Taubl aubls (Slao ax b Hd Jyaxe
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Advertisers tend to stress those attributes of a product that are likely to be valued by young
consumers, while playing down others.

‘J.;)bu.u))lUlﬁubwélﬁwﬂwﬁbdﬁm\_ﬁ)ldw69))4A4Ju,ous.wuhs._ul&u.l»

...\.LQs.)L,ooﬁi;w|d|)).igégﬁmd5m|vﬂ;)éw|)

S udls ogla meal f:” i2e 4 play down the importance/significance of something « lc i
Subb e play up oT sbase 5" el

The White House spokeswoman tried to play down the significance of the event.

184. Susceptible to: likely to suffer from a particular illness or be affected by a particular
problem

U392 S (P20

Young viewers are susceptible to the effects of a commercial, leading directly to their buying
decisions.

.a,..i,u,o_\._!)';6I)4LQTMQWW¢SM8@_Q@)M)30I5;UL§$@W
Older people are more susceptible to infections.

185. Branded: a branded product is made by a well-known company and has the company's
name on it

(2T 5o el T Jl as diesd) VIS )le
Children are more concerned with a particular label and branded products than adults.
i VIS Hle w¥go=o b o s Jud S S0 i oVYWE ) o Jl i 058

186. Take something into consideration: to remember to think about something important
when you are making a decision or judgment.

OIS pBiS L S
Young adults seldom take into consideratoin the function and practical values of those
products.

D388 50 B D3 ) @Y guaze Sles Gl 9 3 xSee w35 & Yllga
We will take your recent illness into consideration when marking your exams.
‘o.v).ufu,o).]a.)).)l.o.wubl_zm'daub'bow)b')l.o.w»'dm)ab
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187.To grab someone’s attention: to get someone's attention
O35 ala ) S xS

The book is full of good ideas to grab your students' attention.
ol Obgziils ax o5 3 5 da Sl o sl sl Jl » LS
As children grow up, they will make better judgments about those tactitcs advertisers use to
grab their attention.
495 035 s 5l Ul bl & (e S 4 s 5 ke w9b85 LT (Xgib (5o S o 39T B
bl 33dled (35 e I Ylib

188. Receptive to: willing to consider new ideas or listen to someone else's opinions
w8y
Adults are less receptive to attention-grabbing advertising messages.
St bl olda sl ply ol xdy sieS oIS )
a workforce that is receptive to new ideas
ol 3saa 6l ol sl iy aS (IS (59

189. Liable for: legally responsible for the cost of something
o siameo
People who are liable for income tax at a higher rate...
i S0 T3 o collo 4i8 ) Wb Jotuo &5 (53] 18/
Advertising is liable for children’s impulsive purchases.
wmawld 4z a8 o slods s Jstuo linls amio
bl 6 )8) b 5 rub J=b < T Sl w5185 Lo giod " yabls Jleial" isu to be liable to i1 ai
The car is liable to overheat on long trips.
Pl ) GOl S 38,5 560> 09 5 VLS L sy ol Impulsive (s us b wS ro.u; oo S8 2 A
BB (e

Rosa was impulsive and sometimes regretted things she'd done.

190. Misguided: misled
R ol).nf
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Children in this way are misguided to make a purchase.
D35 (50 0l joS S 9R YIS A Sl P I e VST
Don't be misguided by the attractive messages of advertisements.
o5 ol el wlals Dlds sl by L

191. Manipulate someone to do something: to make someone think and behave exactly as you
want them to, by skilfully deceiving or influencing them.

WS el o) b I [oLz.'»I S b s

Advertising is criticised on the grounds that it can manipulate consumers to follow the will of
the advertiser.

JUl 3 ) 50 S8 15l O LS fabs caanlsd Sl 03,5 S & b ol e 33lg5 e aSiyl bla ay wilipls casivo
S RC P

He was one of those men who manipulated people.
D)5 Isel ) p3 po &5 353 Sl po Sl S 5

38 oslaiwl On the grounds that s 55 )l awlss e "aSiul bl sla 4 s

192. Turnover: the rate at which a particular kind of goods is sold
Ok Wl jee

Advertising guarantees the high turnover rate of the manufactured goods.

193. Inferior: not good, or not as good as something else
With advertising, consumers can easily distinguish inferior products from quality.
Inferior health-care facilities
REIVT-A I‘J bl ULl
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194. Be vulnerable to something: someone who is vulnerable can be easily harmed or hurt
223y o

An existing brand is vulnerable to any new entrant.
.Ml),g;\,ngb)l}o)lj_\J)gdgmb};}oAj)q\_Q
Babies are extremely vulnerable to infections.

195. Impulsive: someone who is impulsive does things without considering the possible
dangers or problems first

S)E oo paeuas ST 5 )53 w9y & GuS
Banners, signs, flags and other visuals turn shoppers into impulsive buyers.
SIS 5o Joas ST Ol @ b gl piie (5 000 Sd pi] )3 5 1 @ SN Lo i
She's so impulsive - she saw the house for the first time and said she'd buy it straight away.
S T )3 (59 23 )b sl hw b s ol — ol (ST 5 558 5 sl ol

196. Dominate: to control someone or something or to have more importance than other
people or things
(SR o
Despite boosting the sales of a product or service, advertising cannot make any product or
service dominate the market.
Joﬁmo»)bbc\:d}m&xwhmbJ.ub;um\_:l.ml»u_sln_x:bd}m&u»))sk)))aybracﬂc
The industry is dominated by five multinational companies.
S ke ia SileS iy o pas waxs glio

197. Promotion: an activity intended to help sell a product, or the product that is being
promoted

Advertising is well-known as a method of promotion.

ol 0w Al Jguazme S5 b9 p9 U3 0 Vb sl e ik Ylgic & wlals
a winter sales promotion
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Slwo) Gho 9 guls

:AiSS

:rog_._g;u,ollio.(A,.Cbu.céo;ro.mg‘;uulé).é.of&)mhmdgoé}y"ubg)é" usy.oa.,SaIe
The use and sale of marijuana is illegal.
Sales of automobiles are up this year.

In asale = ‘[a.uf oslaiwl iN aslsl W a Jl 3oL "ro_\._g)'; gl ule) 23" TP ro»}i» ro.uﬂ}; I
sl SOId Jod yal 0 g caomd 9 Alb AT .3 9 (50 odlaiuwl (yid g8 iso & 9 wunl J=s Sell
wsanl " b 39 wljse" Sine &y a0 Sales

Britain's retail sales (=all the things sold to the public in shops) jumped 3.2 percent in April.

198. Soar: to increase quickly to a high level
bl Ginl 33l o3ls ol sl

Advertising is the main tool for soaring sales of some products and services.
Silid loas 9 w¥giaze A g S 00 I b s o piee Bl
The price of petrol has soared in recent weeks.
el a8l ol j8I il ases Sdx ) i g waoud

199. Target: to make something have an effect on a particular limited group or area
ISR LI PERERN-S

The advertisement was designed to target a mass audience.

Doy o (b 3b) Hublke yaIs )1 S By sl o wlaals
Targeting the buyers that are doubtful of worried about health, advertisers encourage them to
think that they are threatened by health problems.

SIS S8 yuin AT SIS 5o B2 D) LT ol wlialss i b oM ol )Ss &S Sl ke w31 )18 saa b

g (50 S oM MSike b LT

)18 A8LSl 8y &y s (s oyl 4 J=d oyl Sain (50 A gloiles A

200. Disregarding: ignoring
Jl ykais y0
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The audience expects an immediate positive outcome — disregarding other solutions.
bl abls (ST wade azuis o S50 Sl Ja ol Sl pkaid juo — 35l Hlbwsl bl
We got to the airport in time — disregarding the tickets we got because of passing red lights.
e o539 58 &r @850 4y eaid )T s x5 Elin 03 ) bl @ &S e des s Il i3S o Lo

201. Best-seller: a popular product, especially a book, which many people buy
Ob9 8 R

His new book went straight to number one on the best-seller list.
Saw) & G5 xS g mand sl plie 4 pasie 5l Saan LS
Adverting also creates a best-seller image for a newly-marketed product.
RS (50 Sl DL 4y )15 o)L Jguazme o Sl b 0 g (s )8 0 Il paguas K uizmed sl

202. Tempt: to try to persuade someone to do something by making it seem attractive
O35 A guny

The audience is tempted to buy the product in the hope that they can become participants of a
fad.

It would take a lot of money to tempt me to quit this job.
rllyJ)-’I)L}mwlf}wm}w}wbwlf)ydéb)dy

203. Spur: to encourage someone or make them want to do something

O3S Grois b s

They might not actually need to make purchases, but advertising spurs them to do so.
.._\J.Q;rol_z.'»lI))lfL-)._glJ.i.ifu,oLg,g}.dwI)L@T\;»ls'z_u_.l.gSLoI‘_\J).*._»I)éﬁgmudjﬁlx)@laélgmloiwL@T
The coach who spurred him on to Olympic success.
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204. Stay alert: giving all your attention to what is happening, being said etc
Wd9s Vb g

People should stay alert to the influence advertising has on their decision making.
Sisbly i 98 )13 LT (5 05 aueuas (590 p olialss a5 (5 836 3090 0> 2k 3 po
Taking notes is one of the best ways to stay alert in lectures.
sl Gz )3 0392 Vb9 Sla (b9 e Il SR HUbIS po =93

205. Acquisitive: wanting to have and keep a lot of possessions
)93l Jle

We live in a materialistic society and are trained from our earliest years to be acquisitive.
el 533l Jlo &5 ool 433 ,5 3b Joe s alsl Sl 5 ol (5o T35 LS sle asels G s Lo
It is normal for children to be very acquisitive.
bl 3933l Jlo oS el sale G395 sl

206. Keep up with: try to have the same new, impressive possessions that other people have
G @ Q) S e )T e @8 9 il

Today, we spend the whole of our lives keeping up with our neighbors and our family.
ro.ul.u;).\ obe o3lgiln 9y dlued 4 ) Ylodgr as [o._:_)|.35 e 2l G m D ule (F35) aed Lo o)s sl
Jack's having trouble keeping up with the rest of the class.
3wy MS dusy A ) HHI9A a5 S)ls e S
wlels” jl the Joneses sl 4._,31,.@9 la ani g5 p> &S wawl keep up with the Joneses #Maual (yl Jool :a55

Do (50 o3l PLeRy

207. Affluent: having plenty of money, nice houses, expensive things etc
S dedy )3
It is not only affluent societies that people are obsessed with the idea of buying new things.
Sdimd 3038 S s 303 030l JF )3 23 e AF g Sl g )5 @elga S bais

As people become more affluent, so their standard and style of living improves.
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Soib 5o piie s LT (5355 S)laslisan] 5 Sauw 03 o 93 319 b

208. Consumer goods: goods that people buy for their own use, rather than goods bought by
businesses and organizations

Consumer goods are desirable everywhere.

The internal market for consumer goods was too small.

D93 K2 e SUA 8 e Gl sl SIS L

a9 39) 50 I A gon w90 & Aiied (9 28 GV ise 43 B0OS AelS aS bl anbls ax 95 A
S oolaiwl | Sizo (o & product JlI 3uilgl (50 3 pbe Ja 03 5,5 eslaiwl Ylgs (503 LT Jl S péo Siso
13,5 0 bl i3 )lse a5 Olgs o AnlS cpl K3 B9 rme Sl S 5

(3455 sWI) Manufactured goods — ( siziso YY) Industrial goods

(S8 WIS Electrical goods — (ala ) (53 y0e sYI) Household goods

209. Set out to do something: to start doing something or making plans to do something in
order to achieve a particular result

OIS g9 b sold vk L I

Modern industry deliberately sets out to create new markets.
SIS (5o £ 90 ) A Sla)L swee 90 Il wode mlio
Salesmen who deliberately set out to defraud customers
S 5o O pire 1 613 puMS & £ 5 b Taec a5 IS B9 8

210. Last: to continue to exist, be effective, or remain in good condition for a long time.

3T plos

Gone are the days industrial goods were made to last forever.
0l A38 ) S IS Adiued (5o a5 353ub e il (5 b sizio LAV aS L jg T
This good weather will not last.
39T 3alsss plss Loh lod (il
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211. Built-in obsolescence: when a product is designed so that it will soon become
unfashionable or impossible to use and will need replacing.

0dub (6 ju el STalisl s

"Built-in obsolescence "means goods are made to be discarded in a short period of time.
235 g AAIAS] 93 0ligS (o VS AT 5ol (o il 5ok LIS iy oaub (S ju dwl pu S5 alsl e Jl

Jloslanwl .3y gely b j9) & ilaMauol 5 whilic a5 sl ¢l alie wlolS 9 anlS (pl 588 3L Jl 5o 1S

Suiwd J9) whle 5 olloe 18 )s Leb aa ax B 3 e plis Writing s Speaking s whibe ¢yl

212. Replacement: when you get something that is newer or better than the one you had
before

No sooner have you acquired this year’s model than you are thinking about its replacement.
Aubb 0T S S5 4 3l A 30,565 ) Jlwel Jow Jjgity
They asked Barbara to stay on until they could find a suitable replacement for her.
Siles gl 1o ol sl e —awlin u.;)f.‘l; S (B89 B eawnled DHLLL I sl

Mio .3 gituo el )53 IS esuiss plil )5 jsid (siss NO sooner ...than ... «)le a5

No sooner had he sat down than the phone rang.
D) 85) als &S S g9y Al )i
il (Sl siuw) 03ub INVETt ) gm0 5 3ok w)lie ol )3 Ul alon aF Juibl anbls ax g3

213. The brain drain: a movement of highly skilled or professional people from their own
country to a country where they can earn more money

L 20 )l 48

New recruiting tactics have led to the brain drain.
S 1 320 )l s 03T 3 gy el elastinml uaa sl SuiSs

There has been a major brain drain of senior staff.
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wubls 399 aud) Sle plaio)ls sl jo )l pS Tse

214. Customer Services: the part of a company or business that deals with questions, problems
etc that customers have.

Good customer service is the lifeblood of any business.
sl SIS )8 Sl S8 G e Dod wleas
Customer service is the provision of service to customers before, during and after a purchase.
Bod Sl g 9 o 03 (48 0l e 4 ilead Sl il wplie (6 pile wlesn

Communication is the lifeblood of a good marriage.
J=d s s el Mo olagpa I sea b 9 "aua Jee ize &y PR ENENPR Purchase aols .2 asi$s

S o3laiul bUY (sla & s anls cpnl Jl 3uilss 5o o

215. After-sales service: help that a company gives to customers in the period after they have
bought a product, for example repairing any faults in the product or giving advice on how to use
it

OP93 Ol pwy wless
After-sales service refers to the service a customer is entitled to after purchasing something.
sl 9T Fue (5 plie (6 jun 39 pd Jl s &5 Soub (50 S Siload a4y bg 29 )l Huwy wlead

216. Unsatisfied: not pleased because you want something to be better.
ol

Unsatisfied consumers

2L Ol e
If the customer is unsatisfied with their purchase for any reason, they may get a refund or
replacement.

253 6 jun LT L 5 a8 s 1) 393 oo vl e bl 0D S 1 & 393 3y 53 Jl (5 e 5 S
I 52D sy unsatisfied With Mie .ol With aels ¢yl asbsl o ya i1 i
.s,..i';uaesuiwluqui&ﬁs}pdissatisfied AolS aF 8 An g2 AXS
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